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Presenter
Presentation Notes
Need a sense of the timeline here…and you might want to animate in the change, rather than show both scales at once.



Presenter
Presentation Notes
Animate these bubbles. Bigger text.



Presenter
Presentation Notes
Slide too complicated. The graphic on the left is worth a full slide. Animate one model at a time(first, Big Coffee, then Fair chain) 



Presenter
Presentation Notes
Animate these bubbles. Bigger text.
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WHAT THE F*CK FACTS

Presenter
Presentation Notes
I love the graphic here – and the intent. For an IFC conference audience, I think “What the F*ck Facts” is – how shall I say it – too coarsely ground? Just delete that text. Pesonally, I love it, but the goal is to influence, and if some are offended, it has the opposite effect. 



Presenter
Presentation Notes
Animate these bubbles. Bigger text.
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2 Radical transparent

3. Show who gets what (csv)

4. Designed to transfervalue

Presenter
Presentation Notes
Too much info all at once. You would need to simplify and animate. This one will take work!
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Presenter
Presentation Notes
I love the graphic here – and the intent. For an IFC conference audience, I think “What the F*ck Facts” is – how shall I say it – too coarsely ground? Just delete that text. Pesonally, I love it, but the goal is to influence, and if some are offended, it has the opposite effect. 
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SUPPLY CHAINVOLUME: 150.000KG CLEAN GREEN

Location: Limu Kosa, Oromiya,Ethiopia  

Elevation: 1.800 – 2.200 masl  

Participants: 350 smallholder families.

Total coffee farmer families in Limu Kosa: +/- 2.500  

Avg family size:7

Avg farm size: 1-3 hectare  

Avg yield: 150kggreen/ha

Farm type: subsistence farming plus coffee as a cash crop.  

Type of coffee growing: mostly semi-forest

Religion: Islam

FAIRCHAIN FARMING, AMSTERDAM, NL
MARK@FAIRCHAIN.ORG

+316 4241 9521

mailto:MARK@FAIRCHAIN.ORG
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